


WHO WE ARE

~rofessional Dubal events management
company with a strong passion and a great smile.

Offer 360° full event services and solutions.

Specialize in comporate ano
commercial events.




THE TEAM




OUR APPROACH.

1. IDENTIFY the client's objectives.

2. RESEARCH and understand the brand's profile and audience. S

3. MANAGE and lead all areas of the event.

4, EXECUTE the event to high standards.

5. MEASURE the impact after the event.
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INSPIRE

througn fresh approaches
and INnovative ideas.
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[ FAVE A LASTING
MPRESSION

Impact your audience through exciting
Drand experences
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We Ive In busy tmes where the speed of life IS
Ncreasing and we are watening out for wnat IS
anead Instead of taking the time to enjoy

the moment.
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WHAT EVENTS DO WE DO

Concerts. Launches. Sport Bvents. Gala Dinners.
Social, Conferenceas, BExhibitions. Brand Activations.
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'If you fall toglan, you are planning to fail.”
sen@min Hankin
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g Ve rendition of our album.
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4" Raomadan Football
Tournament
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Why choose us”

e Are a one point contact.

e -Ocus on all areas of the event,
e Make a positive impact to the business.
e Have experience working with intemational brands.

e Understand how to execute visions to nigh standards.
e BrNg unique Ides, experiences and Interactions.

e Analyze the iImpact of the event.

f;;;u— = E'j .ES
FATTO



'It's not about Ideas. ft's about
making Ideas happen.”

vents Factory
WWW.eventsfactory.com
nazli@eventsfactory.com
+971(0) 44 298 627
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